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M.Com. DEGREE EXAMINATION – 

JUNE 2009.

(AY 2004–05 batch onwards)

Second Year

Commerce

INTERNATIONAL MARKETING

Time : 3 hours Maximum  marks : 75

PART A — (3 × 5 = 15 marks)

Answer any THREE questions.

All questions carry equal marks.

1. Define International Marketing and briefly explain 

its scope.

£ßÚõmk  \¢øu°¯¼ß  C»UPn®  GÊv  ÷©¾®  Auß 
£µ¨ö£Àø»ø¯a _¸UP©õP ÂÁ¶. 

2. What  do  you  understand  by  ‘Special  Economic 

Zones’?

‘]Ó¨¦ ö£õ¸Íõuõµ ©sh»[PÒ’ £ØÔ }Âº AÔÁx ¯õx?
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3. Write  a  note  on  cultural  environment  and  global 

marketing.

P»õa\õµ  `ÇÀ  ©ØÖ®  E»P  \¢øu°¯À  £ØÔ  J¸  SÔ¨¦ 
GÊxP.

4. What are the objectives of International Pricing?

£ßÚõmk Âø»°ku¼ß ÷{õUP[PÒ ¯õøÁ?

5. What is International Marketing Research?

£ßÚõmk \¢øu°¯À Bµõ´a] GßÓõÀ GßÚ?

PART B — (4 × 15 = 60 marks)

Answer any FOUR questions.

All questions carry equal marks.

6. ‘‘International Marketing has become indispensable 

in the economic development of a developing country’’ – 

Explain  this  statement  in  the  context  of  Indian 

situation.

‘‘£ßÚõmk  A[Põi°¯À  J¸  ÁÍº¢x  Á¸®  {õmiß 
ö£õ¸Íõuõµ  ÷©®£õmiØS  ªPÄ®  CßÔ¯ø©¯õuuõS®’’. 

–CÆÁÔUøPø¯ C¢v¯ `Ì|ø»U÷PØ£ ÂÁ¶UPÄ®.

7. Explain  the  role  of  World  Trade  Organisation  in 

International Trade.

£ßÚõmk  ÁoPzvÀ E»P  ÁºzuP  |ÖÁÚzvß £[QøÚ 
ÂÁ¶.
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8. Discuss  the  role  of  legal  environment  in  global 

marketing.

E»P \¢øu°¯¼À \mh `Ì|ø»PÎß £[QøÚ ÂÁ¶.

9. Explain  the  promotional  measures  announced  in

the latest Export Import Policy.

\«£zv¯  HØÖ©v  CÓUS©v  öPõÒøP°À AÔÂUP¨£mh 
÷©®£õmk {hÁiUøPPøÍ ÂÁ¶.

10. Explain the procedure involved in exporting goods 

from India.

C¢v¯õÂ¼¸¢x  ö£õ¸mPøÍ  HØÖ©v  ö\´ÁuØPõÚ 
ÁÈ¬øÓPøÍ ÂÍUSP.

11. Explain  the  role  of  advertising  media  in 

International Marketing.

£ßÚõmk  \¢øu°¯¼À  ÂÍ®£µz  uPÁÀ  öuõhº¦ 
\õuÚ[PÎß (FhP[PÎß) £[QøÚ ÂÁ¶.

12. Discuss the various steps involved in International 

Marketing Research.

£ßÚõmk  \¢øu°¯À  Bµõ´a]°¾ÒÍ  £À÷ÁÖ  £iPøÍ 
ÂÁ¶.

————————
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