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Answer questtou No.1 and five others.

1. Wnte short notes on five of the followmg m three to four sentences —
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Click to download similar question papers from www.howtoexam.com. just for free {6 x 10 = 50 marks)
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"PR is nothing but Performance' - Substantiate.

House dournals:

Lobbying.

Humaii Resource Pevelopment.
Publicity. '
Goodwill.

Corporate PR.

" Image Building.

Press Kit. :
(6 X 3 = 15 marks)

Define advertising. What are the various types of advertising you have stud1ed

Explain the importance of budgetmg in PR. .
What is crisis management ? Detail a case study where the PR Dept. effectively handled the

‘situation.

. If you are appointed as the PRO of your Untversity, what would be your PR strategy to boost the
image of the institution ?

Describe the Economic and Societal roles of advertising.
8. "The agency—client partnership is the dominant orgamsatlonal arrangement in advertlsmg“ Do

you agree ?

Explain the importance of Professmnahem in PR
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