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Write the importance of the slogan in advertisement. -
OR- :
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)Explain the nature and scope of public relations.

3) Xpreders RoDHIT DB T DF0A.
\/ 2
Explain the significance of corporate communication.

OR
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_State the ethics of advertisement.
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Answer any *hrlee of the followmo 2
1) m&oecaéo DoTBED 7 BTT ©113, B, D302
What is an Advertlsement ? Explain its need.

\) 2800 FOFOD TODF NS, B3R
Discuss the functlons of advertlsmo agency. =

3) &S ARG %@dﬁdé& D[OX.
Dq$cﬂbe the various kinds of advertisements.
4) mBVFHIT ROTTFE 0L 0DATZ IR TTH DD FHIRT RO LIRII, OB

RogTeN WBOWD.
Briefly write on any three professional organisation of - publlc relanons

9) WATHIT ROTBF BPTOCINERF S OB TONR HIDLRONI), DS0A.
Delineate the qualifications and responsibilities of a PRO.
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